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A Healthy Retirement — 401(k)s Aren’t Enough
New National Survey Shows Lack of Planning for Health Care or
Health Benefits in Retirement

Aetna, the Finandal Planning Assodation and Women@ Policy, Inc.
EncourageWomen to Planfor a Healthy andFinandally Secure Retirement

WASHINGTON, October 20, 2005 N Today at a Capitol Hill briefing, Aetna(NY SE:

! ET), theFinandal Planning Assodation (FPA ) and Women@® Policy, Inc. ddivered a
call to action abouttheimportance of consdering health and bendfits needsin retirement,
in respong to findingsfrom a new naiond survey of Americansages 45to 75. Of pre-
retirees surveyed, nearly 20 percent have spent no timeQin the past year actively
planning for retirement, more than 30 percent dor® know what to anticipate for health
care needs, and nearly 40 percent have spent less than an hourin the past year planning
for hedth benditsin retirement.

In light of these findings Aetnaand FPA have expandal the Planfor Your Health
(www.PlanforY ourHealth.com) public education campaign by laundhing a GPlanning for
aHealthy RetirementOsection with tod's, tipsand content that provides aframework for
planning a healthy and finandally secure retirement.

(Retirees who respondel to the survey sent avery clear messageto pre-retirees Dsave
more than you think youll need for living expensesin retirement. Health care expenses
are clearly abig part of tha picture, since aboutathird of retirees are spending more than
they thoughtthey would for hedlth care,Osaid AetnaPresident Rondd A. Williams.

GGood hedlth is oneof the most important investments for a secure retirement, and those
who respondel to our survey agreed. Aetnaand FPA are in auniquepostionto putour
knowledgeto work for consumers, providing tools and information viathePlan for Your
Health Web site tha can hdp improveundestanding of benefits and focusretirement
planning on two important issues Dhedlth and finances,Oadded Williams.

The survey findingswere released today at a Capitol Hill briefing hoged in coopeation



with Reps Shdley Moore Capito (R-W.Va) and Tammy Baldwin (D-Wis.), Co-Chairs,
Women@® Health Task Force; Reps Ginny Brown-Waite (R-Fla.) and HildaL. Solis (D-
Calif.), Co-Chairs, Congressiond Caucusfor Women@ Issues; and Reps |leanaRos:
Lehtinen (R-Fla) and Lois Capps(D-Calif.), Vice Chars, Congressiond Caucusfor
Women@ Issues. Throughoutthe briefing, speskers undescored the need for greater
health bendfits literacy and tools to hdp consumers plan for a healthy andfinanaaly
soundretirement.

Thesurvey induded more than 1,000adults ages 45 to 75. Respondents were asked to
identify whether or notthey were retired, and the opinionsof retirees were contrasted
with those of pre-retirees. Respongs from men and women also were compared.
According to thesurvey, when Americansplan for retirement they concentrate on
finances, spending virtudly no time on health bendits. This lack of attention may be
because Americansare vastly undeestimating health care expensesin retirement. Fifty-
two percent of those surveyed expect to spend less than $300 a month on out-of-podket
cods and hedlth care-related expenses Bless than hdf of the $640a month the average
retiree actudly spends

In asignof changingtimes, thesurvey also revealed tha the baance of responsbility for
finandal planningis shifting. Amongthos who were already retired, 65 percent of men
took thelead in retirement planning, compared to 39 percent of women. In contrast, pre-
retired men and women are equdly responsble for planning, with 54 percent of men and
48 percent of women leading the charge

QWhile we were not surprised to hear that retirement planning falls bd ow competing
priorities such as planning for a child® education, we are conaerned that 63 percent of
survey respondants say tha @eople they knowQare confused abouthesdlth benefits, Osaid
DexanneB. Clohan, M.D., medical director, Nationd Account, Aetna

Aetnaand FPA created the Plan for Your Health public eduction program in 2004to
hdp consumers make smart finandal and health bendfits decisionsduring life® pivotal
moments. Now, the site has been enhanced with a section focused on retirement that
features persondized tips tools and articles developed to changethe way conumers
approach retirement planning:

- TheHealthy Retirement Readiness Todl assesses where pre-retirees and retirees
stand in the planning process, matching advice to therr current level of retirement
planning and offering realistic next steps Users are directed to vignetes about
peoplein similar life-stages, adding persond perspectiveto al levels of
retirement planning.
- New content covering longterm care, Medicare changes, retirement Q& A and
tipsfor ahealthy retirement have been addal to the site.
Men and women who are not yet retired agree tha the mos chalenging thing about
planning for retirement is their uncertainty abouthow much money they will need,Osaid
Jonahan Guyton, CERTIFIED FINANCIAL PLANNER? professondi, FPA member
and a specialist in retirement planning. Orhis uncertainty may be paralyzing pre-retirees
from planning because 48 percent say they have not started or have planned minimally.
Whether you@e 30 or 60 years old, and whether you®e planned alittle or alot, the
(Hedthy Retirement Readiness ToolOwill hdp guide you throughthe process.O
Additional Survey Findings



- A largemagjority of pre-retirees and retirees expect to pay for prescription drugs(80
percent) and dodor® visits (84 percent) in retirement. Some even anticipae cods related
to aternative medicine (29 percent) and coametic surgery (five percent), asngpshot of
consumersChedlth care preferences today.

- Although74 percent of respondents said they factored Socal Security and Medicare
benditsin thar retirement plan, 77 percent are concerned aboutthefinandal issues
facing these programs. Women are more concerned than men aboutthefinandal issues
facing Medicare and Sodal Security.

-Thirty-onepercent of pre-retirees would rather clean their bathrooms or pay bills than
plan for retirement.

- Thirty-six percent of pre-retirees say they spent more time on home improvements than
Ehw did planningfor retirement in the past year.

CFP , CERTIFIED FINANCIAL PLANNER? and the federally registered CFP (with flame logo) are certifi cation marks owned by
Caetified Financial Planner Board of Standards, Inc. These marks are awarded to individuals who successfully complete CFP BoardOs
initial and ongoing certifi cation requirements.

- Eighty-three percent of those surveyed could notcorrectly identify Medicare Part D,
which provides Medicare bendficiaries with coveragefor thar prescription drug cods
beginning Januay 1, 2006.

-Fifty-three percent of Americanssurveyed would choo% health ben€fits, if they had a
choice between receiving hedlth benefits (pad for to supplement Medicare) or apenson
in retirement.

About Aetna

Asone of the nation® leading providers of health care, dental, pharmacy, group life, disability and long-
term care benefits, Aetna puts information and helpful resources to work for its approximately 14.435
million medical members, 12.976 million dental members, 9.117 million pharmacy members and 13.662
million group insurance members to help them make better informed decisions about their health care and
protect their finances against health-related risks. Aetna provides easy access to cost-effective health care
through a nationwide network of more than 684,000 health care professionals, including over 405,000
primary care and specialist doctors and 4,135 hospitals. For more information, please visit www.aetna.com.
(Figures as of June 30, 2005)

About the Financial Planning Association

The Financial Planning Association is the membership organization for the financial planning community.
Its members are dedicated to supporting the financial planning process in order to help people achieve their
goals and dreams. FPA believes that everyone needs objective advice to make smart financia decisions and
that when seeking the advice of afinancial planner, the planner should be a CFP-professional. To learn
more about FPA, please visit www.fpanet.org/public.

About Plan for Your Health

Plan for Your Health, a public education campaign from Aetnaand the Financial Planning Association,
gives consumers the information they need to make health benefits and financial choices that meet their
needs now and in the future. The site focuses on five life events when women need to re-examine their
health benefits Bcareer, marriage, family, living single and retirement Band offers consumer friendly tools,
tips and content that support well-informed decision-making. Nearly 200,000 Americans have visited
PlanforY ourHealth.com since the campaign was launched in September 2004. For more information, please
visit www.PlanforY ourHealth.com.

About the Survey

Aetnaand FPA, with Ipsos Public Affairs, conducted a telephone survey from September 6-20, 2005, of
1,016 adults with health insurance, ages 45 to 75. To assure a nationally representative sample, the survey
results are weighted for gender, age, household income and region. These are matched to targets from the
most recent Current Population Survey provided by the U.S. Census. The margin of error is +/- 3.1
percentage points.

HH#



